


IS a special kind of e-commerce
that allows the interaction between merchants and
consumers In soclal media environments

(Sturiale & Scuderi, 2013)



Is not only changing the way we shop online



it Is also changing the very nature of






old social media

e 'web-based service that allows individuals to
, articulate a list of other users
with whom they share a connection, and view and traverse their list of

connections and those made by others within the system’ (boyd & Ellison,
2007)

e Soclal network sites dedicates to , e.g. Facebook,
Twitter, LinkedIn (van Dijck, 2013)



features






new soclal media

e Soclial media are increasingly becoming , with the
emergence of new stakeholders in the attention economy (Goanta, 2023)

e Focus on the transactional architectures of social media platforms,
namely

(Elkin-Koren et al, 2022)



marketplaces

online marketplaces



marketplaces

social marketplaces

social media platform facilitates the entire
transaction journey, from product discovery to
checkout and payment processing






on in

Q.
O
e
h
=
O
—
=
e

EXpans







Following For You Q

Create entertaining videos with your
products just a tap away




screenshot]
Shoppable Video appears on
‘For You’ page and users click
on product link

screenshot 2
product listing appedars with
pricing and offers

screenshot 3
overview of shipping and
returns policy as users scroll

screenshot 4
access to customer reviews
as users scroll



screenshot 5 screenshot 6 screenshot 7

users about to place order by users access checkout page access to order summary and
clicking on checkout button with relevant platform policies, protections as users scroll
shipping address and before checking out

payment method



Display your product catalog within
your own in-app shop






Promote, sell and engage with your
audience, dll in real time



O

screenshot1 screenshot 2 screenshot 3
LIVE Shopping appears on ‘For product listing appears on access to other products offered
You' page and users tap on screen by third-party sellers as users

basket icon scroll



Display your products on a centralized
marketplace within TikTok



C D
screenshot ] screenshot 2 screenshot 3
users click on ‘Shop’ button Shop Tab’s homepage users click on new customer

appedrs with product listings deals



marketplaces

social marketplaces social marketplaces
social media platform facilitates the entire social media platform enables product discovery
transaction journey, from product discovery to but redirects consumers to external websites via

checkout and payment processing In-app browser to complete the transaction






C )

screenshot] screenshot 2 screenshot 3
users encounter a Video website of third-party seller website of third-party seller is
Shoppable Ad on their ‘For You'’ appedrs on the screen hosted on the in-app browser of

page and click on ‘Shop Now’ TikTok



how does the protect
consumers engaging in social media commerce?



e The DSA does not explicitly address social media commerce but tackles it

indirectly by providing a set of rules applicable to ‘online platforms

allowing consumers to conclude distance contracts with traders’ in
Section 4

e Do social marketplaces, whether formal or informal, fall within this
category of online platforms?



e "aservice using a software, including a website or an application, operated by
or on behalf of a trader which allows consumers to conclude distance
contracts with other traders and consumers” Art. 2(1/7) Consumer Rights
Directive & Art. 2(n) Unfair Commercial Practices Directive

\\

e "online platform that enables consumers to buy products offered by third-

party sellers directly on the interface of the platform” (European Commission
in UCPD Guidance)




marketplaces

social marketplaces

social media platform facilitates the entire
transaction journey, from product discovery to
checkout and payment processing

yes, they legally qualify as an online marketplace

social marketplaces

social media platform enables product discovery
but redirects consumers to external websites via
In-app browser to complete the transaction

can the in-app browser of a social media app be
considered part of its online interface?



C )

screenshot] screenshot 2 screenshot 3
users encounter a Video website of third-party seller website of third-party seller is
Shoppable Ad on their ‘For You'’ appedrs on the screen hosted on the in-app browser of

page and click on ‘Shop Now’ TikTok



(Krause, 2022)



(c) the payment account details of the trader;

(d) where the trader is registered in a trade register or similar public register, the trade register in which the trader is
registered and its registration number or equivalent means of identification in that register;

(e) a self-certification by the trader committing to only offer products or services that comply with the applicable rules of
Union law.









three shortcomings

consumer protection on social DSA was drafted having traditional lack of understanding and
marketplaces emerges from the online marketplaces in mind, and not awareness from enforcement
interaction between the DSA and social marketplaces authorities on social media

the EU consumer acquis commerce
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